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“Kawaii”’ as an Affective Value
Michiko OHKURA*

Abstract— In the 21% century, the affective/kansei values of industrial products are considered very
important. However, since not many studies have focused on the kawaii attributes, we focus on a sys-
tematic analysis of kawaii interfaces themselves, that is kawaii feelings caused by the attributes such
as shapes, colors, and materials. This article introduces the results of our experiments for abstract
objects in virtual environment and obtained tendencies on kawaii attributes such as kawaii shapes and

kawaii colors as kawaii rules.

Keywords— kawaii, affective value, kansei, emotion
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Table 1: Classification of kawaii goods
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Fig. 1: Result of morphological analysis of the reasons of
kawaii for living creatures
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Fig. 2: Result of morphological analysis of the reasons of
kawaii for artificial products
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Fig. 3: Result of morphological analysis of the reasons of
kawaii for characters
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Fig. 4: Histogram of physical attributes
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Fig. 5: Displayed 9 kinds of objects
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Fig. 6: Result of questionnaire for each texture

B
16
14
12
10

8
6
4
2
0
E & 4 L A K O 2 OB o A
v ¥ » v H B YU L ¥ B &
i D s - I i P A
= paN o) < =
Ly Kl 7 ER
3 3 3

Fig. 7: Histogram for the reasons to evaluate kawaii
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Mouton Sheep boa fabric High-quality paper
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Fig. 8: Examples of tactile materials
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Table 2: Outline of kawaii and non-kawaii tactile materi-
als and corresponding onomatopoeia
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Table 3: Numbers of appearances of vowels and conso-
nants of onomatopoeia corresponding with kawaii and non-
kawaii tactile materials

(a) Vowel

Vowel  Total Kawaii material Non-kawaii
material
/a/ 38 11(29%) 6(16%)
h 13 0(0%) 4(31%)
h/ 86 14(16%) 9(10%)
e/ 26 1(4%) 9(35%)
o/ 41 11(27%) 8(20%)
(b) Consonants
Consonant  Total Kawaii Non-kawaii
material material

/b/ 12 2(17%) 2(17%)
/d/ 1 0(0%) 0(0%)
Ig/ 21 0(0%) 6(29%)
/h/ 7 4(57%) 0(0%)

il 9 1(11%) 4(44%)
K/ 11 3(27%) 1(9%)
/m/ 16 7(44%) 1(6%)
n/ 12 0(0%) 1(8%)
o/ 29 4(14%) 10(34%)
/s/ 56 11(20%) 2(4%)

n 13 1(8%) 3(23%)
Iwl 3 1(33%) 0(0%)
7/ 14 3(21%) 7(50%)
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Fig. 9: Averaged orders of all materials
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