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An Empirical Study on Relationship Between Experiential
Consumption and Satisfaction and Other Analyses for
Foreign Visitors to Japan
—Considerations Based on Analysis Results from Tokyo
Metropolitan Surveys and Comments on a
Travel Review Site—
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Abstract- In this study, we conducted an empirical analysis focusing on solo travel and experiential
consumption for foreign visitors to Japan, examining the impact of “experiential consumption”
and “facility development and enhancement” on customer satisfaction. The analysis revealed the
following three key findings. First, in solo travel, there is a strong tendency to continually and
repeatedly engage in experiential consumption to satisfy growth and learning desires. Additionally,
in solo travel, safety and attentive, personalized support are prioritized over the functionality of
“facilities.” Furthermore, while satisfaction tends to plateau on repeat visits compared to the first-
time travel experience, it can be enhanced by engaging in novel experiential consumption.

Keywords— foreign visitors to Japan, solo travel, satisfaction, experiential consumption, structural
equation modeling (SEM), co-occurrence network
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Table 1: Best 10 destinations travelled to foreign visitors
in FY2023.
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Table 2: Composition of foreign visitors to Japan
(Japan Tourism Agency).
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Table 3: Comparison of Means_Repeat Visit Rates, Nights
in Tokyo, and Satisfaction.
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Fig. 1: Structural Equation Modeling (SEM).
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Fig. 2: SEM Path Chart_Foreign visitors inTokyo_Solo travel.
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Fig. 3: SEM Path Diagram_Foreign visitors in
Tokyo_Group travel.
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Table 4: Results of the three tests for SEM_Solo travel and
Group travel.

— AJik NI BIFRKE
Zf8 3.46 12.73 B2 BLE
PiE 0.000 0.000 0.05Ki
RMSEA 0.054 0.049 0.05KiE

XZMERUPER/ CZROANS, ZIEES/NOE0. PERESOEOZIEH.

Table 5: Comparison of Mean_Experiential consumption.
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An empirical study on relationship between experiential consumption and

Table 6: Direct, Indirect and Total Effects of Two Factors
on Overall Satisfaction_Total Foreign Visitors to Tokyo.
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Fig. 8: SEM Path Chart_Total foreign visitors to Tokyo.
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